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Welcome

Meta advertising (Facebook and Instagram) is one of the most powerful tools available to marketers in

2026. With over 3.2 billion daily active users across Meta platforms, the opportunity to reach your exact

audience has never been greater.

But most beginners waste their budget within the first two weeks. They target too broadly, use weak

creatives, skip the funnel, and blame the platform.

This playbook changes that. By the end, you'll know exactly how to structure a campaign, who to target,

what creative to use, and how to scale profitably.

Chapter 1: How Meta Ads Work

Meta's ad system is an auction. You compete with other advertisers for ad placements in front of specific

audiences. The winner isn't just the highest bidder, it's the most relevant ad.

Meta scores your ads on three factors:

• Your bid (how much you're willing to pay)

• Estimated action rate (how likely someone is to take your desired action)

• Ad quality (engagement, feedback, relevance)

This means a well-crafted ad with a modest budget can outperform a poorly made ad with a big budget.

Creative quality and audience relevance win every time.

  PRO TIP

  Start with Advantage+ audience targeting in 2026. Meta's AI has improved dramatically and often outperforms

manually defined audiences for most objectives.

Chapter 2: Campaign Structure

Meta Ads are organised in three levels:

• Campaign: Where you set your objective (awareness, traffic, leads, sales)

• Ad Set: Where you define your audience, placement, budget, and schedule

• Ad: Where you create the actual creative (image, video, copy)

THE 2026 RECOMMENDED STRUCTURE FOR BEGINNERS:

Campaign Objective: Sales or Leads

Ad Sets: 2 to 3 (broad audience, interest-based, retargeting)

Ads per Ad Set: 3 to 5 (test different creatives)

  PRO TIP

  Use Campaign Budget Optimisation (CBO). Let Meta distribute budget across ad sets automatically. It consistently

delivers better results than manual ad set budgets.

Chapter 3: Audience Targeting in 2026
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Targeting has shifted significantly. In 2026, less is more. Over-restriction kills performance.

The three audiences every beginner should build:

• Cold Audience: Broad targeting with Advantage+ or interest stacking (1-3 interests max)

• Warm Audience: Website visitors (30 days), video viewers (75%+), Instagram/Facebook engagers

• Hot Audience: Past purchasers, email list custom audience (Lookalike 1-3%)

AUDIENCE SIZES TO AIM FOR:

Cold: 1M to 5M (avoid going too narrow)

Warm: Depends on traffic volume

Lookalike: Set to 1% for highest similarity

  PRO TIP

  Upload your customer email list to create a Lookalike audience. A 1% Lookalike of your best customers is often your

highest-converting cold audience.
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Chapter 4: Creative That Converts

In 2026, creative is the number one targeting tool. Meta's algorithm uses your creative to find the right

people. A strong creative self-selects the audience.

THE FORMATS THAT WORK IN 2026:

• Short-form video (6 to 15 seconds): Hook in first 2 seconds, one clear message

• Carousel ads: Multiple products or multiple benefits, one per slide

• Static image with bold text overlay: Simple, clear, benefit-led

• User-generated content (UGC): Real people, raw footage, authentic tone

THE CREATIVE FORMULA THAT WORKS:

1. HOOK: Stop the scroll in 1 to 2 seconds

2. PROBLEM: Identify the pain point

3. SOLUTION: Your product or service

4. PROOF: Social proof, results, testimonial

5. CTA: One clear next step

  PRO TIP

  Test 3 to 5 creative variants per ad set. Let them run for 7 days before drawing conclusions. Kill the bottom performer,

scale the winner.

Chapter 5: Budgeting for Beginners

The biggest mistake beginners make: starting with too little budget. Meta's algorithm needs data to

optimise. If you spend too little, it never exits the learning phase.

MINIMUM BUDGETS TO START:

• Lead generation campaigns: $20 to $30 per day minimum

• Sales campaigns: $30 to $50 per day minimum

• Awareness campaigns: $10 to $15 per day

THE LEARNING PHASE:

Meta needs 50 optimisation events per ad set per week to exit the learning phase. If you're getting fewer

conversions, consider broadening your audience or raising your budget.

  PRO TIP

  Never edit a running ad set during the learning phase. Changes reset the algorithm and force it to start learning again

from scratch.

Chapter 6: Retargeting in 2026

Retargeting is where the money is. Most people don't buy on their first visit. Retargeting brings them back.

BUILD THESE RETARGETING AUDIENCES:

Page 4 | Meta Ads Made Simple 2026 | avineshbundhoo.com



• Website visitors (last 30 days) who did not purchase

• Add to cart but did not checkout

• Video viewers who watched 75% or more

• Instagram and Facebook page engagers (last 60 days)

RETARGETING AD APPROACH:

Use a different message for warm audiences. Address objections, offer a guarantee, show testimonials, or

create urgency with a limited-time offer.

Chapter 7: The 2026 Scaling Playbook

Once you find a winning ad set (positive ROAS for 7+ days), here's how to scale:

• Horizontal scaling: Duplicate the winning ad set and increase budget by 20%

• Vertical scaling: Increase budget by 20-30% every 3 to 5 days (avoid big jumps)

• New creatives: Feed the algorithm fresh creative to maintain performance

• New audiences: Expand to Lookalike 2-3% once 1% is profitable

  PRO TIP

  Never increase a budget by more than 30% at once. Large budget changes reset the learning phase and can crash a

winning campaign overnight.
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Quick-Start Checklist

Before launching your first Meta campaign, tick every box:

[ ]  Facebook Business Manager account set up

[ ]  Meta Pixel installed and verified on your website

[ ]  Conversion events configured (Purchase, Lead, Add to Cart)

[ ]  Campaign objective chosen (Sales, Leads, or Traffic)

[ ]  3 audience segments defined (cold, warm, retargeting)

[ ]  3 to 5 creative variants ready per ad set

[ ]  Campaign Budget Optimisation (CBO) enabled

[ ]  Daily budget set at minimum recommended level

[ ]  Conversion window set to 7-day click, 1-day view

[ ]  UTM parameters added to all ad URLs

Key Metrics to Track

Focus on these numbers, not vanity metrics:

• CPM (Cost per 1,000 impressions): Measures audience quality

• CTR (Click-through rate): Should be 1%+ for cold, 2%+ for warm

• CPC (Cost per click): Depends on industry; track trends over time

• CPL (Cost per lead): Your total spend divided by leads generated

• ROAS (Return on ad spend): Revenue divided by ad spend; aim for 2x minimum

Ready to Launch Profitable Meta Campaigns?
Work with Avinesh Bundhoo to build and manage your Meta Ads strategy.

Performance-first. Data-driven. Results guaranteed.

avineshbundhoo.com/contact
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